U Amnecedents of Ondine Impulsive Buying Among
Social Media Users: A Bihliomeiric Anaslysis

Desh Bhagat
DBU UI‘Ii‘I.I"EFEit}F ' The Effect of Orgamisationnl Abcndance MNorms,
Reseaict Supervisor Support on Presenteelsm: & Stody of
.'. 't':.':',“;ﬁ.',_...,." the Banking Secior of Ubnrakhand Region

12} Impact of GST om Small Scale Sector: A Study
with special referemce to Fosiwear Industries

1072
International Journal

of Business Management
& Research

Vibrant Scenarios: Economic and
Marketing Outlook

wolivation
manager -..l_.
1"'"-_& L_r"r

Idﬂﬂ%—._"; n I e '|'||:|r'l.-:TIn::!l

Teammork

'|l|.:|_-|1|:|;|-:.I'I1EFT 1 : EEIIIJJII.U'H

o 7?( resemvch

=

ISSN:2249-2143
Volume 13, No.l. Jan-June, 2023




1

11

17

Table of Contents

Antecedents of Online Impubive Buying Among Social Media Users: A Bibliometric Analysis
€.R. Aswathy, CA Celin Difna & Francis Princy

Bibliometric Analysis of Supply Chain Finanee: A Systematic Review and Trend Analysis
Deepak Hajoay

The Effect of Organisational Attendance Norms, Supervisor Support on Presentesism: A Study of
the Banking Sector of Uttarakhand Region
Megha Bhott & Dr. Smita Tripathi

A Study on Transphobic Outlook Among Gen-X People

Priyadharshin K

The Dynamic Relatiorship Between Inflation And Economic Growth — An Indian Experience
Dr. ¥.Ebeneser & Dr M. Mahdhavan

The Future of Money - A Study on Cryptocurrency in india
Dr. ¥ Vosudho

Mational Education Palicy 2020 enduring Equitable, Acteisible and Inclusive Higher Education in
India.
Dr. Meenakshi Rathi

Impact of Macroeconomic Variables on the Capital Adequacy Ratio of Indian Banks
Nidhi & Prof. Sonjeev Kumar

Gender Diversity in Leadership & Organizational Performance: An Empirical Analysis
Dr. Shiv Joggarwal & Praf [Dr.) Rajni Salujo

FinTech-Block Chain Technology in Finance
Dr. Manaj Kumor & Ma. Sopna Saini

Retraining And Reskilling The Employees- The Skills That Will Count In Future
Mordesp Kour Dholiwel & Dr. logdeep Singh

Digital Financial Inchusion in Indian Ecenomy: A Comprehensive Review and Analysis
Momta Rani & Dr. Manoj Siwach

Corporate Governance and CSR with specific reference b MNC Companies in Chennai
Dr.J.Chithralega

Livelihoad Pramotion Through National Rural Livelihood Mission: Path Ahead
Pooja Gothwal & Dr. Manaj Siwach

Role of Mational Health Mistion in Human Redsource Management for Health in Tamilnado State
Anusuyo. M & Soundarapondion M

Women Entrepreneurship and Role of Micro Credit in the Interior India
Munish Kumar Thokur & Abhishek Sorfo

A Study on Trends and Opportunities for Online Education Startups Post Covid 19 in India
Snehal Bhatt

A Study of the Impact of Demonetiration on Real-Estate
Adech Bajpai & Adorsh Bisla

Impact of G5T on Small Scale Sector: A Study with spedial reference to Footwear Industries
DV Sudha, DeM.Shoni & DrA.Kungumopriya

17

A5

53

56

63

73

BS

91

105

116

119

124

129



International Journal of Business Management & Research
(A Peer-Reviewed Bi-Annual Journal) ISSN: 2249-2143

Antecedents of Online Impulsive Buying Among Social Media Users: A
Bibliometric Analysis

*C R Aswathy **CA Celin Difna **Princy Francls
*Research Scholars PG and Research Department of Commerce, MES Asmabl College,
**pvemballur, Kodungallur, Thrissur, Kerala
***accistant Professor and Research Supervisor, PG and Research Department of Commerce,
MES Asmabl College, PWemballur, Thrissur, Kerala

Abstract

This research paper aims to conduct a bibliometnic analysis of the antecedents of online impulske buying among social media wsers.
The study imeestigates the ocourrence of keywords refated to impulsiee buying behiavior in academic databases and identifies the
miast frequently occurring keyasords to gaim insights nto the research trends in this area. The resuits indicate that the most common
kepanords related ta impulsive buying behavior are “impulsise buying,” “consumser behavior,” “ebectronic commeroe,” and “compulsive
buying.” The study also finds that researchers are interested in understanding the psychological mechanisms that drive impulsive
buying behaviar, as ewidenced by the frequency of keywords such as “behavioral reseach® and “paychology” The analysis includes
a co-pocunmence analysis of keywords and 2 duster arabgsis of authors, insttutions, and countries. The study aleo ientifies sevenal
emerging trends in the literature, including the impact of sodal media influencers, the role of mobile devices, and the influence of
oultural factors. The findings of this study prowide valuable insights inko the antecedents of anline mpulshee burging bebasior and can
infiarmi future reseanch in this area. Gwerall, the study provides a waluasbie overview of the research trends and antecedents relabed ta
pnline impulsiee buying behavior amang sodal media wsers. The findings can belip researchers and practitioners to betber understand

this pheromenon and deseldop strategies to mitigate its negative consequences.
Keysords:[impulsive Buying, Impulses, Socal Media, Sustasnability, Biblomestric Anakyses]

Introduction

The nise of communication technology has significant-
Iy altered daily life, bringing with it several contempo-
rary innovations including social networking websites
(Khokhar et al., 2019). People are imcreasingly mclived
to migrate their social engagements to online spaces
like Facebook, Instagram, Linkedln, and Twitter, con-
sidering social media apps to be an essential part of
their daily lives (Alalwan et al., 2001 7).In addition to
being places for socializing, they provide a forum for
people to share and express their opimions and cxpern-
cices concerning a certaimn commaodity or service. This
trend has beoen correctly identified by smant entrepre-
pewrs and businessmen who have incorporated social
media as their efficient marketing tool. There is o won-
der in the fact that there exist several vibeant businesses
only through social media platforms and running them
successfully.

Entrepreneurs are putimg a wide range of products and
services i front of people via social media. Custom-
ers are drawn to advertisements, messages, MEVICWs, oF
photographs regarding a certain product as they scroll
through the pages, triggering desires in their minds thar
prompt and encourage them to make purchases. Many
purchases made by consunsers are spontancous, un-
planned, made on the spur of the moment, and mofi-
vated by strong desires, pleasant sentiments, and enthu-

seasm.(Khokhar et al, 2009). These types of purchases
without thoughtful consideration of the need and meces-
gity of the product are termed Impulsive Buying. Thus
impulsive buying is the result of unplanmed stimuli (H.
Stem,1962), Unintended{ 5. Mittal et., al 2016), On
gpot hedonic, thoughtless, and unreflective.

The influence of social media marketing on impulsive
buying is significant. Social media marketing has led to
a rise in unplanned purchases, resulfing i an increase
of up to 40 percent in extra expenses attributed to social
media factors {Bansal & Kumar, 2018). Several faciors
have contributed to social media becoming a haven for
impulsive purchasing. The constant barrage of adver-
tisciments, promotions, and time-limited deals on social
media can inciic a sense of urgency and scarcity, which
can result in impualsive purchases. Second, the existence
of influencers on social media who promote goods and
gervices may lead some consumers to make hasty pur-
clases in response o their suggestions. Thardly, impul-
give purchasing might result from the social impact that
comes from other people’s favorable experiences with
a good or service, known as social proof. Furthermore,
gocial media platforms have increased accessibility,
convenence, and speed of buying like never before.
E-commerce kas been scamlessly mcorporated mto so-
cial media platforms, allowing users to make purchases
without leaving the platform and without visiting other
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