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Certificate Course in the art of ad film making

Introduction:

This course aims to introduce students to the skill set required for ad Film making.
The course places special emphasis on personal ad Film projects, with the goal of the
having practical application of theoretical knowledge. Students will gain hands on
experience by creating ad Films and developing their own imaginative and creative
mind. By the end of this course, students will have improved practical skills, and they
would be able to pursue advanced work in ad Film making, covering a wider range of
subjects.

Duration:
This course will be conducted and completed within 30 hours of duration.
Eligibility:

This course has no age limit and welcomes to all Film making enthusiasts, amateurs,
and professionals as well. There is no need of submitting original mark sheet, but
students would need to present it at the time of admission for verification purpose.

Medium of Instruction:
The medium of instruction for this course will be in English and Malayalam
Facilities for practical work

Headphone mic, Speaker (Camera, Hardware & equipment) Desktop 12, Laptop 2,
Printer 1, Projector, Mobile, Canon camera, Tripod stand, AhujaMic, Amplifier,
Podium Mic, Light reflector, Port light

Facilities for practical work (Software)

AdobePremierPro for audio-video editing, Photoshop, Canva and VN
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SyllabusPaper 1:
Basics on understanding in the art of ad film making

Module 1: Crafting a Creative Brief- Understanding client goals and expectations,
Defining target audience and market research. Translating client requirements into a
clear creative brief. Emphasizing key message and desired emotions.

(8 HOURS)

Module 2: Concept Development & Scripting -Identifying product/service features and
benefits. Discovering unique selling points (USPs).Generating creative concepts
aligned with the product. Crafting a compelling one

Liner and storyline

(8 HOURS)

Module 3: Pre-Production & Shooting Techniques- Planning shoot locations, props,
and actors. Creating a shot list and shooting schedule. Basics of shooting with
DSLRs/Mobile Phones. Focus on lighting, composition, and sound.

(7 HOURS)
Module 4: Editing & Final Showcase -Introduction to video editing tools editing basics:
cutting, transitions, effects. Incorporating music, voiceovers, and sound effects.
Presenting final ad film, discussing challenges and solutions

(7 HOURS)
Throughout the course, students will engage in practical exercises, analyze case
studies, and work on hands-on assignments. Industry insights and guest speakers will
provide a real-world perspective on ad film making. By the end of the course,
students will possess the skills to develop creative concepts, write compelling scripts,
shoot footage effectively, and edit impactful ad films that align with client
objectives.
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MES ASMABI COLLEGE, P.VEMBALLUR
Department of Digital Film Production,
Certificate Course in the Art of AD film making

MCQ

Time: 1Hr Maximum Marks: 50

Section A

1. What is the term used for advertising done for intermittent and irregular periods
and alternating with shorter periods of no advertising?

a. Continuity

b. Pulse Scheduling

c. Intermittent Scheduling
d. Flight Scheduling

2. Which type of advertising aims at selling capital goods, B-to-B, and intermediary
industrial products?
a. Corporate advertising
b. industrial advertising
c. Financial advertising
d. Specialty advertising

3. Who among the following is responsible to keep updates with media trends,
Obtain media costs , discover market trends and understand the motivations

of consumers ?



a. Client service executive
b. Media Planner
. Media Buyer

(2]

o

. Advertising Agency

What are the factors should be considered while setting the advertising budget?

a. Competition
b. Market Situation

(o]

. Sales decay rate
d. All of the above

Which is the oldest largest advertisement agency in India ?
a. Lowas Lintas

b. Ogilvy & Mather

c. Hindustan Thompson Associates Ltd

d. None of these

Production is a part of which department ?
a. Creative

b. Media

¢. Client Servicing

d. Marketing Research

For which type of market small packaging , single-use packets are suitable ?

a. Urban
b. Rural



10.

c. Semi-Urban
d. Metros

What is the term used to denote the number of times a particular

advertisement reaches the same person or family.

a. Frequency
b. Reach
c. Relatedness

d. Gross impression

Which is an art director’s counterpart of a blueprint.
a. Ad copy

b. Storyboard

¢. Layout
d. Visuals

The number of copies sold or distributed by newspaper or magazine is termed

as

a. Readership

b. Circulation 9@

c. Frequency
d. Reach

Principa
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| Report and Outcome on Certificate course in the Art of AD Film making |

Venue: AUDITORIUM
Date: 08/08/2023 & 09/08/2023

In association with film club “Ad.Verb”organised by B.Voc Digital Film Production

U, iy Sty
¢ .wcmutwmu-m

Profile: 77 Students from B.Voc digital film production

The "Ad.Verb - The Art of Ad Film Making " was a two-day event
conducted by the Department of Digital Film Production at MES Asmabi College on
August 8th and 9th, 2023. The workshop aimed to provide students with insights into
the world of ad film making, focusing on aspects like client brief interpretation, script
creation, production preparation, shooting, and final film presentation. The workshop
was held at the MES Asmabi College Auditorium located in P. Vemballur. In association



with film club the event was organized by Department of Digital Film Production, with
the goal of enhancing the understanding and practical skills of students in the field of
ad film making. A total of 80 students participated in the workshop, demonstrating
the strong interest and engagement of the student community in learning about ad
film making. The event saw the felicitation of esteemed individuals who graced the
occasion is Dr. K P Sumedhan, Director of Self Financing Courses, Dr. Reena Mohamed
P M, Vice Principal and Dr. Sanand Sadanand, Staff Secretary.

The Day 1 (08/08/2023) morning first session was started at 10.00
AM and the topic is Introduction and the process of transforming a client brief into a
creative brief. The session ends at 11.15 AM. The Day 1 morning second session was
started at 11.30 AM and the session was Group discussion on selecting a product or
service for the ad film. The session ends at 1.00 PM. The Day 1 afternoon first session
was started at 2.00 PM and the topic is Identifying Unique Selling Points (USPs) and
crafting a script based on the chosen USP. The session ends at 3.15 PM. The Day 1
afternoon second session was started at 3.30 PM and the topic is crafting a one-line
script and its presentation. The Day 1 workshop session ends at 5.00 PM.

The Day 2 (09/08/2023 morning session was started at 10.00 AM
and the session discussed preparing for production based on the presented scripts.
The session was ends at 11.15 AM. The Day 2 session 2 & 3 started at 11.30 AM and
ended at 3.00 PM (Including lunch). The session focused on shooting of the selected
scripts using DSLR or mobile phones, along with further USP exploration and script
development. The Day 2 session 4 was started at 3.30 PM and ends at 5.00 PM.

The final session was Presentation of the final ad films followed by evaluation. The
workshop concluded with the presentation and evaluation of the final ad films,
bringing the event to a successful end.



5

, 8" 4 N . El6pPs Map Camera
Padinjare Vemballur, Kerala, India

748V+P24, Padinjare Vemballur, Keralo 680671, India

Lat 10.266729°

Long 76.142539°

08/08/23 12:03 PM GMT +05:30
e mm e P o "

-ec'f L‘,‘
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Objective:



To gain and share knowledge on AD film making.

Expérience :

The entire programme was coordinated with the support of the Principal, the B. Voc
Digital Film Production department and the film club of MES Asmabi College,
Vemballur. Feedback: All the participants of the workshop have expressed their
gratitude to the AD Verb workshop team and Mr. Favour Francis sir making the
workshop more practice oriented.

The training methodology includes: -

Video tutorials

Special lecture session by external experts
Practical Sessions

write your own screenplay

Outcome:

The "Ad.Verb - The Art of Ad Film Making Workshop” provided an opportunity for
students to delve into the intricacies of ad film production, learn from industry
experts, and gain practical experience in scriptwriting, shooting, and presentation.
The event not only enriched the participants’ understanding of ad film making but also
fostered creative thinking and collaboration among them.
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